Having being introduced to the Russian audience in the early
recommendations and how do they reflect the idea of 'good citizenship'? Throughout this study, I will be attempting to answer these questions by examining the discourse of popular Russian beauty makeover programs.
The term 'beauty makeover' refers to a particular type of lifestyle reality television that aims to 'remake' the participants -mostly women -in terms of their clothes, makeup, and taste, and hence to offer them a sort of cultural capital and, therefore, better chances in life.
Style transformations happen with the help of fashion and stylist experts through dramatic comparisons of 'before' and 'after' body images.
There are different ways of theorizing makeover television. Normally, it is conceptualized as part of the reality and lifestyle TV. Bratich (2007) makes an interesting observation by pointing out the changing nature of the relationship between reality and its televisual representation. Now, he argues, reality television "may be less about representing reality than intervening in it… Less of an aesthetic genre than a set of techniques and social experiments…" (Bratich, 2007: 6- There is a vast amount of literature on the makeover genre that has become a cultural phenomenon. The perspectives through which Western makeovers are conceptualized are diverse and primarily concerned with the theories of self (Kubic & Chory, 2007) , identity (Wohlwend & Medina, 2012) and body politics (Frith, Raisborough & Klein, 2014; Gallagher and Pecot-Hebert, 2007) , femininity (Marwick, 2010; Rodrigues, 2012) , class (McRobbie, 2004) , and capitalism (Redden, 2008) . Furthermore, some of the studies have attempted to see makeover TV through the lens of citizenship and nation (Weber, 2009; Ouellette & Hay, 2008; Rajagopalan, 2010) . By examining the makeover television, Brenda Weber puts forward the idea of what she terms Makeover Nation -an imaginary terrain that promotes an ideal citizen: white, an active consumerist, willing to be engaged in the project of "American" citizenship (Weber, 2009, 39) .
She notes, though, that makeover programs do not necessarily need to be produced in the USA in order to convey a certain ideology of what it means to be a good subject/citizen. Whilst I find the concept of the Makeover Nation a fruitful and useful analytical tool to examine the makeover TV in connection with its symbolic effects, yet I think we need to trace the differences between, strictly speaking, national contexts. To name a few, class, gender, and power dynamics in the USA, Europe and Russia certainly differ. That is why it seems interesting and productive to trace the makeover logic of constructing the ideal citizen in a specific Russian context and, by doing so, to fill the gap in comprehending makeover (trans)national citizenship.
Even though makeover TV has become a valuable object for those engaged in cultural, media and gender studies in the West, little attention has been paid to those programs by Russian scholars.
This phenomenon can be explained through the fact that in post-Soviet academia the tradition of critical analysis of cultural products -especially those perceived as "mass culture" ones -is not widespread and not seen as relevant and fruitful (Usmanova, 2001) . My argument here is not that the Russian scholars refuse to deal with television products, but rather that even when makeover television manages to become either a center or periphery of research attention, it is mostly its linguistic and/or genre side, that interests Russian scholars (see Myasnikova, 2012) . Meanwhile, in general, the Russian scholars show no intention to ascribe such programs in production of meanings and to look at how they operate in terms of power and ideology. Moreover, even when studying lifestyle programs, a common approach to dealing with reality TV involves no understanding of the complex issues underlying what at first glance appears to be 'light entertainment'. For instance, in her paper on the media content in the era of the specialized television programming, Myasnikova blames popular Russian TV programs, including
Fashion Verdict, for refusing to deal with "global, ontological questions" (Myasnikova, 2012: 59) . Instead, what they manage to achieve, Myasnikova argues, is "[to] carry the audience away from burning ideological issues by focusing on everyday life" (Myasnikova, 2012: 59) . As one can see, by treating everyday life as something insignificant and not attention worthy, the scholar -57 -Olga S. Kazakevich. Negotiating Citizenship on Russian Makeover Television: Between Traditional and Neoliberal fail to grasp that everyday life is to large extent produced by and in different ways connected to ideology (see, for example, Althusser, 1971; Lefebvre, 1991;  for critique on the perception of both television and everyday life as unproblematic, see Dahlgren, 1995: 40) .
My argument is that on Russian makeover TV a model of the ideal female citizen is suggested, created by two different yet connected discourses -neotraditionalist and neoliberal. The ideal female citizen, thus, is a product of those two ideologies influencing Russian political and cultural landscape. Acquiring and polishing conventional feminine features in terms of appearance and conduct, thus reflecting (neo) traditional ideology, she also exemplifies and promotes her presence in the public sphere by featuring meaningful consumerism, social responsibility, maturity and professionalism, and, overall, the possibility of choice, which is a defining feature of neoliberalism.
Throughout the paper, I will be examining how citizenship is exercised drawing on a selected sample of makeover episodes. Firstly, I will be briefly describing a theoretical framework of this research. Secondly, the research questions will be formulated. Then, after listing and explaining the methods, I will conduct an analysis of the TV programs.
Theoretical framework
I conduct my research from a feminist perspective and base it on the intellectual tradition of cultural studies which is dealing with "the generation and circulation of meanings" (Fiske, 1996: 115) . As it is widely recognized, culture, as well as its institutions (the media included) is ideological, meaning that it is a contested terrain where dominant groups -those in power -produce, in different cultural forms, their vision of society to the oppressed groups but the latter fight for their own meanings and interpretations. Ideology is no longer defined as 'false consciousness' but rather, as Althusser put it, as "the imaginary relationship of individuals to their real conditions of existence" (Althusser, 1971: 162) . Given that "there is no practice except by and in an ideology" (Althusser, 1971: 170) , in this paper, the presence of ideology in television discourse (which itself is the 'state ideological apparatus') is taken as a point of departure.
In an attempt to fill the gap in academic debates on makeover TV produced in Russia, this paper explores makeover programs through the concept of citizenship. Citizenship has been theorized through various perspectives, and it is established that the effects of citizenship include not only political, but also social and cultural implications. It is recognized that citizenship is a deeply gendered notion (Lister et al., 2007; Carver & Mottier, 1998; Caldwell et al., 2009; Evans, 1993) that is also strongly connected with body issues. Women inevitably are seen in public space through their embodiment (Lister, 2003: 73) , which to large extent both defines and prevents them as incapable of exercising citizenship. The juxtaposition of gendered citizenship discourse and the one of makeover, for both of which the body is prime concern, creates an interesting analytical perspective. Not only does the makeover transform the body, which is a "transformed social practice" (Connell, 1987: 83) itself, but it also reconfigures the whole set of associated practices, modes of conduct and attitudes, which, in turn, generate the discourse of citizenship.
Research question
Drawing on the concept of citizenship allows me to inscribe Russian makeover television into a specific social and political context. Verdict, is that its online audience re-configures itself as a critical community that does not take the makeover messages and lessons for granted but, rather, views them critically. In doing so, she argues, the viewers exercise cultural citizenship, by which she means a mode of engagement "through which we lay stake to being part of a national-cultural collective and through which we articulate what it means to be part of that collective" (Rajagopalan, 2010: 100) . Even though I find her observations highly valuable as it is often unclear to which extent viewers perceive what is suggested to them in the makeovers as a source of inspiration and/or contestation for their everyday life, still, for the purpose of this study, I don't view the makeover programs either in terms of what messages they convey nor in terms of how they are perceived by the audience.
I do, however, try to identify which discourses influence the production of the makeover text as it is produced within specific modes of meaning about gender and class.
Methods
In my search for appropriate methodology for a critical inquiry into makeover TV, I have drawn upon the works on methodology in cultural studies (Storey, 1996 Johnson's (1996) notion of decentering the text.
As he argues, "'the text' is no longer studied for its own sake, nor even for the social effects it may be thought to produce, but rather for the subjective or cultural forms which it realises and makes available" (Johnson, 1996: 97) . The reason why we have to study the text is, according to the researcher, to find and analyze its ideological and other implications (he also lists "mode of address" and "subject position"). This is why I am particularly interested in uncovering ideologies hidden within makeover discourse, and this is why I consider the makeover text a perfect site from which to look at a citizenmaking process. In order to look at power and ideology more closely, I apply a critical discourse analysis (Fairclough, 1995) . Furthermore, using the methods of rhetorical criticism with its focus on "how the verbal frames the visual in policyrelevant ways" (Hart and Daughton, 2005: 180) allows me to explore not only the narratives offered by makeover discourse but also the systems of values and ideology they appeal to.
In this study, I approach my chosen topic from a critical perspective as critique has been considered crucial for cultural studies from the very beginning (Johnson, 1996, 75) . Nevertheless, the reason why I feel it is necessary to highlight this is because in post-Soviet academia the tradition of critical approaches in terms of identifying power relations in cultural products in the humanities in general and in so called culturology in particular has not been established and developed (Usmanova, 2001: 432-441 ) due to specific conditions in which the academic field was operating. Whilst there is the significant lack of research in Russian academia which would recognize how power relations are interwoven with and within cultural texts, I conduct my analysis using critical approaches, which means being critical of the existing social order as well as of academic approaches that do not take into account power relations and inequality (Weiss and Wodak, 2003: 39) .
Description
Both programs based on which I draw my analysis, Take It Off Immediately! and Fashion Verdict, engaged in the process of transformation, that can be defined as "hanging the shape and appearance of one's outward self to reflect a socially constructed ideal of "attractiveness" (Gallagher and Pecot-Hebert, 2007, 64) . Take that it has been of as much importance to produce the neoliberal subject in the beginning of 2000s as it was to bring into the world the capitalist subject after the collapse of the USSR. The production of the neoliberal subject is a process to which makeover TV makes a significant contribution:
"the impetus to facilitate, improve and makeover people's health, happiness and success through television programming is tied to distinctly 'neoliberal' reasoning about governance and social welfare" (Ouellette and Hay, 2008: 471) .
Nadezhda Babkina, one of the hosts in There is a number of research on neoliberalism in post-Soviet Russia (Glinavos, 2010; Collier, 2011) . (Mulvey, 1975) and, by doing so, to satisfy the gaze that can be traced here. The gaze, though, is not necessarily the male gaze, as one would have expected. Rather, it is a gaze of middle class public (Gibbings & Taylor, 2010: 34) . What is also interesting is that gaze is no longer seen as "objectifying but as a tool of empowerment" (Weber, 2009: 82) , one that can be enjoyed and from which a pleasure can be derived. "Everyone adores you! Do you enjoy it?", a participant is asked by the hosts of Take It Off Immediately.
Her answer is yes.
Another feature of Russian makeovers, reflecting neoliberal ideology, is the role which It is also worth noting that whenever the term "professionalism" appears on the programs, chances are it refers to the professionalism of style experts, not the participant'. The implication here being is that the work of improving one's image requires special knowledge that can be acquired through training, learning, and experience.
Undergoing a self-makeover is neither a joke nor a caprice. It is, rather, our obligation as citizens to make ourselves better with the help of experts, and, through this, to manifest our social responsibility and conformity. What seems interesting is that in order to become a participant, a person needs to be what Winslow terms "reconfigured as a subjectin-crisis" (Winslow, 2012: 303) . That is, whatever the person's initial circumstances are, in order to achieve the makeover's goal they are portrayed as being in crisis. The crisis serves as an entry point into the problem-solving makeover discourse.
Learning to cope with difficult circumstances, no matter how difficult they are, through the means Verdict episode, Evelina Khromchenko describes the clothes of Natasha, a 35-years old mother-oftwo: "What I miss in these outfits is a dress. I miss something feminine, something that makes you cute, vulnerable, desirable, and in need of protection". Even though Natasha is a strong, independent woman, still the makeover suggests that she has to appear weak in order to attract a man and find happiness.
These two examples are not to suggest that this kind of implication is unique and only appears on Russian makeovers. In fact, the Western ones also rely upon conventional femininity (Weber, 2009: 128) . However, despite the fact that a specific form of logic is shared by all makeover programs, there are, Traditions, to which traditionalist discourse refers, thus, can be found in the Soviet past, although reconfigured and rethought. In essence,
this analysis confirms what is termed as a Soviet 'gender contract of working mother' (Temkina and Rotkirch, 2002) , which means that woman is primarily concerned with her duties as mother and wife but she also has to participate in labor market as she needs to financially contribute to the family's well-being.
Conclusion
The Another finding of this study is the significant role of experts in a makeover and, hence, life endeavor. As I argue, by stressing the tremendous importance of style professionals the makeover text in fact implies that the participant herself would never manage to change herself and, by so doing, it represents the significance of this event in one's life. What I call here "reasonable outsourcing" is the makeover's interpretation of the neoliberal thought in which "experts of subjectivity" (Rose, 1998) My concern in this paper was with what kind of the good citizen is promoted by the makeover cultural narratives. It appears that, within the makeover, the whole set of practices, action, and discourses helps to create a woman with new improved and updated features who is now able to perform her social, cultural, political and gender duties better. I argue that, at the end of each show, we have an improved versionor rather a subject position -of a person who, after the makeover endeavor, is able to dress and behave appropriately, who belongs in current social and cultural context, and, finally, who is comfortable being under constant internal and external surveillance and, moreover, is able to enjoy it. Thus, the analysis of the makeover text through the citizenship framework contributes to the understanding of Russian makeover discourse in its relation to the broad range of current social, political and cultural debates.
